COM 215 Introduction to Visual Communication

Credit Hours: 3

In-Class Instructional Hours: 3 Labs: 0

Catalog Description:
Prerequisite. None

Field Work: 0

Analysis of production and consumption of visual information; exploration of the role of images
in the communication process; application to journalism, broadcasting, public relations, advertis-

ing and digital media.

Reasons for Revision:

(Fall 2005) This course was last revised in 1997 as part of a departmental program restructuring.
This new proposal is part of a general program review, through which Communication seeks to
update its courses in light of departmental experience with the previous program version, evolv-
ing departmental needs, and expanding scholarship in the field. Additionally, the department is
undertaking this revision to position itself for accreditation by the Accrediting Council for Edu-

cation in Journalism and Mass Communication.

Student Learning Outcomes:
At the completion of this course, students will
be able to:

1. Explain the role that visual elements play in
the communication of information and the
technology that underlies them

2. Analyze and discuss theories and principles
of effective visual communication

3. Analyze visual messages within various
media formats and through various media
technologies

4. Create effective visual messages within
various media formats

5. Create effective visual presentation to sup-
port oral presentation

6. Explain the role that visual elements, ethical
considerations and editorial judgments play
in framing news reports, advertisements,
and other media portrayals of people
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Course Content:

I.  Visual communication
A. Physics of light and color
B. Physiology of sight
C. Nature of media aesthetics
D. Theories of visual communication
I. Principles of design
A. Balance and harmony
B. Placement and patterns of arrangement
C. Contrast
D. Integration of text and images
I11. Elements of visual communication
A. Color
B. Form
C. Depth
D. Movement
E. Editing
IV. Typography
A. Aesthetic principles
B. Practical aspects for print and video
C. Technological innovations
D. Ethical considerations
V. Photography
A. Aesthetic principles
B. Practical aspects for print and video
C. Technological innovations
D. Ethical considerations
VI. Information graphics
A. Aesthetic principle
B. Practical aspects for print and video
C. Technological innovations
D. Ethical considerations
VIIl. Computer-generated images
A. Evolution of computer-generated images
B. Using computer drawing and graphics programs
C. Computer animation in film and television
VI1II. Theories of visual communication
A. Sensual theories
B. Perceptual theories
C. Cultural theories
IX. Visual persuasion in communication
A. Power of visual images
B. Application in professional areas (advertising, public relations, journalism, broadcast-
ing, digital media)
C. Persuasion and propaganda
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