
SPC 333 Minorities and the Media 
 
Credit Hours: 3   
In-Class Instructional Hours: 3  Labs: 0  Field Work: 0 
 
Catalog Description:  
Prerequisite. Junior/Senior standing or permission of instructor 

Critical analysis of media representation of traditionally underrepresented groups (such as 
women, African-Americans, Native Americans, Asian Americans, Arabs and Muslims, and/or 
gays and lesbians). 
 
Reasons for Revision: 
(Fall 2005) This course (formerly COM 333 Minority Voices in the Media) was last revised in 
1992. This new proposal is part of a general program review, through which Communication 
seeks to update its courses in light of departmental experience with the previous program ver-
sion, evolving departmental needs, and expanding scholarship in the field. Additionally, the de-
partment is undertaking this revision to position itself for accreditation by the Accrediting Coun-
cil for Education in Journalism and Mass Communication.  

Note: As part of this overall revision, speech and criticism courses are being re-labeled as SPC 
rather than COM to distinguish between the humanistic base of the newly labeled SPC courses 
and the applied nature of the courses that will retain the COM prefix. 
  
 
Student Learning Outcomes: 
On completion of this course, students will be 
able to: 

 
1. Examine representation in the context of a 

social system that gives the media signifi-
cant authority and power in influencing pub-
lic opinion. 

 
2. Explore systematically the role of media in 

understanding, respecting and valuing di-
verse people or cultures 

 
3. Recognize and analyze various representa-

tions of traditionally underrepresented 
groups in the media 

 
4. Analyze the ways in which the media con-

tribute to privilege and injustice through 
stereotyping, prejudice and discrimination 

 
5. Critically examine the past, present and pro-

spective mutual impact of the media on di-
verse groups within American society  

 
Course Content 
References: 
 
 
I, II 
 
 
 
 
II, III 
 
 
 
IV 
 
 
I, II, III 
 
 
 
III, IV 

 
Assessment:   
 
 
 
1. Exams, papers, applied 

projects, presentations 
 
 
 
2. Exams, papers, applied 

projects, presentations 
 
 
3. Exams, papers, applied 

projects, presentations 
 
 
4. Exams, papers, applied 

projects, presentations 
 
 
5. Exams, papers, applied 

projects, presentations 
 



 
Course Content:  
 
I. Communication and perception of social minorities 

A. Culture and perception 
B. Inclusion and representation 
C. Positive/negative media influence on personal attitudes and public opinion 

II. Communication and misperception 
A. Stereotypes 
B. Prejudice 
C. Exclusion 
D. Media influence 
E. Negative media influence on personal attitudes and public opinion 

III. Stereotyping 
A. Language 
B. Visibility or absence 
C. News coverage 
D. Advertising images 
E. Objects of derision 
F. Objects of humor 

IV. Media representation and/or under-represented  
A. Ethnic-based representation in media 

1. African American 
2. Asian American 
3. Arab 
4. Latino 
5. Native American 

B. Gender-based representation in media 
1. Women 
2. Gays and lesbians 

C. Physical-based representation in media 
1. Age 
2. Physical ability 
3. Emotional/mental ability 

D. Religion-based representation in media 
1. Catholic 
2. Protestant 
3. Jewish 
4. Muslim 
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